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Marketing
Question 1
The enrolment into the marketing course has provided me with several benefits and, most importantly, the change of perspective about the marketing of goods and services. Learning market has increased my knowledge about marketing the products. The course has taught me the importance of developing effective marketing strategies. The study also helped me improve effective communication skills, contributing to the major factors of business success.
Studying marketing has helped me develop knowledge about how to interact with different kinds of people worldwide. Marketing has improved my communication skills and enhanced how to relate well with people in society. Additionally, studying marketing help me develop some marketing skills, such as studying consumer behaviours which help in making better marketing strategies. Lastly, studying marketing has helped me gain insight into some legal issues that relate to marketing. 
The most appealing part that I learned about marketing is that it helps one develop a good relationship with the clients and society. The ability to develop a good relationship with the society at large through the use of the right communication skills(San-Martín, Jiménez, & López-Catalán, 2016). Further, studying marketing helps one take part in social responsibility by providing high-quality products to society. However, the least appealing part of studying marketing is that sometimes marketer might use unhealthy competition or sell substandard goods to society by giving false information about how the performance of the commodity.

Question2
Studying marketing has provided me with adequate knowledge to help me deal with future business in real life. Marketing has provided me with adequate knowledge that will help me to make a sound business decision in the future. Knowing how to develop marketing strategies is one of the essential skills that I have learned during the marketing cause. Applying this knowledge will help make good financial decisions in life (Goh, Nguyen & Law, 2017). Further, marketing has equipped me with skills to locate a market gap and utilize the gaps in the market. In other words, marketing has improved my entrepreneurial skills.
 	The topics that I would require more detailed explanation are how to study consumer behaviours in different parts of the world and relate the business behaviours and the consumer behaviours. I need a detailed explanation on how to identify certain behaviours in the market and how they affect the entire business. Further, I would like to know more about digital marketing techniques.
Question3
Despite the learning difficulties caused by the Covid 19 pandemic and the change of the mode of learning to an online learning program, I was able to adjust to the new mode of learning quickly and cope with the pace of learning. There were difficulties information of the team, work using the online platforms due to some errors such as network errors and poor communication between the team members. However, the use of proper communication channel and the provision of between network is one way of improving the online learning program by improving the coordination between tutors and the students.
Question 4

The best way to improve this course of study is by ensuring there is a cooperation between the tutors and the students. The institution can create an online platform where the students can hold group discussions during their free time.  The organization could also use the online platforms to create an online library that the students can access at their most convenient place.
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